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our story

It  sta r ted  w ith a  nurse
	 it  cont inues  w ith ever y nurse

In 1988 a nurse with an idea connected with an entrepreneur with a model.
Their vision: Improve the care of patients by recognizing and supporting 
the nation’s largest group of healthcare providers — registered nurses. 
Their model: Build a loyal audience by engaging the RN community with 

helpful, timely, compelling education and career development content.
Today, Nurse.com touches virtually every nurse in America with best-

in-class, innovative education and career resources delivered across Web, 
email, mobile, print and social media platforms. 

With 30+ years of experience in audience and client development in 
healthcare recruitment and education, Nurse.com offers unparalleled 
reputation and reach among the nation’s RNs.

At Nurse.com, we’re 
passionate about 
nurses and the 
nursing profession. 
We’re driven to serve 
as the most trusted 
source of employment 
opportunities, 
education experiences, 
news and other 
resources that actively 
support America’s 
registered nurses.

our mission

We envision a world 
in which patient care 
and the health of our 
communities are improved 
by our support of and 
engagement with RNs.

our vision

Nurse.com is the premier 
provider of news, education 
and career development 
services to nurses.

our success
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m a g a z i ne

audience reach
2+  mi l l ion

annual copies distributed

avg. circulation per full-run mailing
6 2 0 , 0 0 0

states covered50

6.5  m i l l ion

s o c i a l  me d i a

4 0 0 , 0 0 0 2 9, 0 0 0

d i g i t a l

725,0 0 0 opt-in email list
70 0,0 0 0

217 mi l l ion

52 mi l l ion
annual page views

unique monthly visitors

annual emails sent
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30 0,0 0 0 corporate users

70,0 0 0 retail subscribers

70 0+ healthcare facilities

corporate clients50 0+

c o n t i n u i n g  e d u c a t i o n

cont inu ing 
nurs ing
educat ion

contact hours

categories

80 0

1,10 0

50+

CE courses

d ig ita l 
c l in ica l 
textbook

contact hours

60 0

60 0

CE courses

cer t i f icat ion  
rev iew

contact hours

exams
50+

60 0

60 0

CE courses

CE courses
2,000 3 million

annual contact hours awarded

states 
covered50

95%
corporate 
users

renewa l  rate
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RN  p r o f i l e

2008 National Sample Survey
released 2010

92%
female

47
years

average age

44%
use social media  

for networking

$100,000 - 
$150,000
annual HHI

$67,000
avg. annual salary

65%
are married

54%
actively seeking jobs

62%
work in hospitals

55%
have bachelor’s degrees

20+ 
years
avg. RN experience
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2008 National Sample Survey
released 2010

2008 National Sample Survey
released 2010

Signet Total Audience Study 2012

Signet Total Audience 
Study 2012

2008 National Sample Survey
released 2010

Signet Total Audience Study 2012

HRSA 2013
AMN Healthcare 2013

*AMN Healthcare 2013



b e y o nd  t h e 
    d e m o g r a p h i c s

inf luential
Gallup polls rank nursing  
the No. 1 trusted profession 
in 12 of the past 13 years

exper ienced
One-quarter of nurses have 
worked in their profession 
for more than 20 years

educated
85% of nurses hold an 
associate or higher degree 
in nursing

active
Nearly half of RNs intend to 
extend their education by 
becoming certified in a specialty

needed
All RNs are being called upon to 
play a vital role in a transforming 
American healthcare system

— Barbara Shahinian, Editor in Chief

Nurse.com audience members are compassionate, dedicated 
healthcare professionals. They’re also smart and inquisitive; 
they’re eager to learn new things that could help them to help their 
patients. There is no underestimating their power to influence 
healthcare or their resolve to change patient care for the better.
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n o w  +  n e x t
N u r s e . c o m  c o n n e c t s  n u r s e s  t o  t o d a y ’ s  n e w s

ed itor ia l 
miss ion

Nurse.com celebrates, informs and inspires 
registered nurses in all aspects of their 

professional lives. The content we provide 
— from award-winning, inventive education 

experiences to compelling news, insights 
and advice — is designed to support the 

professional development of RNs. Our 
service to nurses ultimately helps them to 

improve the health and well-being of patients 
and the communities in which we all live. 

s o c i a l  m e d i a  p o s t s

 &  t o m o r r o w ’ s  t r e n d s

3 0 , 0 0 0 + 
a r t i c l e s

e d u c a t e s

magazines audiowebinarsbooks web

e n g a g e s

m o t i v a t e s

Nurse.com

b e s t - i n - c l a s s  c o n t i n u i n g  n u r s i n g  e d u c a t i o n  a c t i v i t e s

3  m i l l i o n
contact hours awarded ever y year

cer t i f icat ion rev iew cou rses

n a t i o n a l ,  r e g i o n a l 
&  s p e c i a l t y  i n f o r m a t i o n

exper t i nsight

c l i n i c a l  n e w s 

 p r o f e s s i o n a l  n e w s 

 s p e c i a l t y  n e w s 

 t r e n d s 

 a d v i c e 

 h o w - t o ’ s 

 n a r r a t i v e s n e w s  •  t i p s  •  r e s o u r c e s  •  s u r v e y s  

 p o l l s  •  o p i n i o n s  •  c r o w d  s o u r c i n g

4 2 9, 0 0 0 + f o l l o w e r s
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e d i t o r i a l  c a l e n d a r

Specialty Practice

Deadline: Jan. 8
Publish: Jan. 12

J a n u a r y

Education

Deadline: March 5
Publish: March 9

M a r c h

National Nurses Week

Deadline: April 30
Publish: May 4

M a y

Education

Deadline: July 9
Publish: July 13

J u l y

Veterans’ Health

Deadline: Feb. 5
Publish: Feb. 9

F e b r u a r y

State of the Industry

Deadline: April 2
Publish: April 5

A p r i l

Diversity

Deadline: June 4
Publish: June 8

J u n e

Management

Deadline: Aug. 6
Publish: Aug. 10

A u g u s t

Jobs Outlook

Deadline: Sept. 10
Publish: Sept. 14

S e p t e m b e r

Clinical Developments

Deadline: Nov. 5
Publish: Nov. 9

N o v e m b e r

Public Health

Deadline: Oct. 8
Publish: Oct. 12

O c t o b e r

Reader’s Issue

Deadline: Dec. 3
Publish: Dec. 7

D e c e m b e r

N u r s e . c o m  mag a z i n e

i n  e a c h 
i s s u e

i n s i g h t s 

the breakdown of  the big issues 
nurses are talking about

o n  t r e n d

must-have national, regional and 
specialy news tailored to RNs 

e n g a g e d  i n 

e d u c a t i o n  s e r i e s

the people, organizations  
and ideas driving the future  
of  nursing

c o n t i n u i n g 

e d u c a t i o n 

cutting-edge courses that 
exceed the wants and needs  
of  the nurse community

n u r s i n g  n a r r a t i v e s

from-the-field stories by and  
for nurses

2015 Nurse.com Media Kit

2 015



e d i t o r i a l  c a l e n d a r

Advanced Education

Deadline: Jan. 22
Publish: Jan. 26

J a n u a r y

Care in Nursing

Deadline: March 19
Publish: March 23

M a r c h

Obesity/Nutrition/Fitness

Deadline: May 14
Publish: May 18

M a y

Nursing Doctorate

Deadline: July 23
Publish: July 27

J u l y

Informatics

Deadline: Feb. 19
Publish: Feb. 23

F e b r u a r y

Baccalaureate Education

Deadline: April 16
Publish: April 20

A p r i l

Nursing Faculty

Deadline: June 18
Publish: June 22

J u n e

Diabetes

Deadline: Aug. 20
Publish: Aug. 24

A u g u s t

Nurse Practitioners

Deadline: Sept. 17
Publish: Sept. 21

S e p t e m b e r

Case Management

Deadline: Nov. 19
Publish: Nov. 23

N o v e m b e r

Nurse Navigation

Deadline: Oct. 15
Publish: Oct. 19

O c t o b e r

Wound Care

Deadline: Dec. 10
Publish: Dec. 14

D e c e m b e r

N u r s e . c o m  s p e c i a l t y  t o p i c s

trending now 
in #nursing
c l i n i c a l  n e w s

p r o f e s s i o n a l  n e w s

e x p e r t  a d v i c e

h o w  t o ’ s

c o n t i n i u n g  e d u c a t i o n 

c o u r s e s

focused content that 
connects nurses to timely, 
compelling topics relevant 
to their specialties
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2 0 1 5  N u r s e . c o m
m a g a z i n e  d i s t r i b u t i o n

Zone 1
150,0 0 0 Illinois • Indiana • Iowa • Kansas • Kentucky • Michigan • Minnesota 

Missouri • Nebraska • North Dakota • South Dakota • Wisconsin

J a n u a r y

Zone 3
150,0 0 0 Connecticut • Maine • Massachusetts • New Hampshire  

New Jersey • New York • Rhode Island • Vermont

M a y

Zone 5
150,0 0 0 Alabama • Delaware • Georgia • Maryland • Mississippi 

North Carolina • South Carolina • Tennessee • Virginia 
Washington, D.C. • West Virginia

S e p t e m b e r

Zone 2
150,0 0 0 Florida • Louisiana • Texas

M a r c h

J u l yZone 4
150,0 0 0 Ohio • Pennsylvania

Zone 6
150,0 0 0

N o v e m b e r

Alaska • Arkansas • Arizona • California •  Colorado • Hawaii • Idaho
Montana • Nevada • New Mexico • Oklahoma • Oregon • Utah
Washington • Wyoming

2+ mill ion 
nurses

states
50

unique
in-home

reach

extended nat iona l  reach

Greater  Ch icago 
56,0 0 0

New York/ 
New Jer sey Met ro

10 0,0 0 0

Phi ladelph ia/ 
Tr i-State

54,0 0 0

Sout h
10 0,0 0 0

Wash ing ton DC/ 
Mar yland/Vi rg in ia

4 0,0 0 0

West
110,0 0 0

Avg. monthly 
regional distr ibution

PA

DEIL
CO

OK

ND

SD

IA
NE

MI

MN

MOKS

WI

IN
OH

MT

WY
ID

UT

NM

AK

WA

OR

AZ

CA

NV

FL

NC

SC

GA

TX

MEME

NY

NJ

NH

MA

RICT

VT

VA

MD

WV

KY

TN

ALMS

AR

LA

HI

DC
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i t ’ s  a l l  i n  t h e  [med i a]  m i x
c u s t o m i z e  m u l t i p l e  o p p o r t u n i t i e s  that  work for  you

magazine

Get your message seen 
by nurses in your region 
or across the country. 
Our thriving monthly 
magazines connect a 
loyal audience to your 
organization and serve 
as a valuable element of 
your reach campaign.

specialty topics

Stay top-of-mind with 
nurses in hard-to-fill 
specialties in your 
region or coast-to- 
coast with mixed-media 
editorial destinations 
dedicated to topics 
that draw eyes. Engage 
with RNs with special-
ty-targeted, topic-spe-
cific content on digital, 
email, social media and 
print platforms.

education 
engagement 
opportunities

Generate leads with 
award-winning continu-
ing education content 
that nurses want and 
need. Partner with 
Nurse.com to support 
nurses’ education and 
take advantage of a full 
mix of media to promote 
your message.

targeted email

Boost results with an 
opt-in email database 
of RNs that’s second 
to none. Blast your 
message nationwide, 
drill down to a zip code 
or state or hyper-target 
more than 20 nursing 
specialties.

newsletter 
sponsorships

Wrap your message 
around highly sought- 
after information with 
sponsored content and 
ad units for national, 
regional or specialty 
nurse audiences. Let our 
content experts help you 
rejuvenate your existing 
message and compel an 
already engaged audi-
ence to action.

social media 
sponsorships

Energize your message 
with targeted content 
sponsorships pushed 
across the social sphere. 
Our active audience of 
hundreds of hundreds 
of thousands of RNs on 
social media is waiting 
to hear from you.

job posting 
packages

Reach the right candi-
date at the right time 
with search engine- 
and mobile-optimized 
job posting packages. 
Volume options, posting 
templates and FTP feeds 
or scraping are avail-
able to suit your needs. 
Upgrade to Featured 
Employer and tell your 
organization’s story with 
top-of-search-results 
placement.

resume search

Gain open access to 
high-potential RN 
job seekers. View the 
resumes and PROfiles 
(expanded professional 
backgrounds) of nurses 
who want to connect 
with you.

digital display 
advertising

Take advantage of 
cost-effective digital 
display advertising on 
Nurse.com’s home 
page or in 17 geo-tar-
geted regions. Target 
your ad to nursing 
specialty pages of 
your choice, and your 
message will be visible 
to RNs on their com-
pletion of continuing 
education activities in 
your selected specialty 
category.

direct mail

Stand out from your 
competition and control 
the “where” and “how” 
of your own message. 
Put our database of 
more than 2 million 
RNs to work for you to 
deliver a postcard or 
custom publication to 
the city, county, zip 
code or specialty cate-
gory of your choice.

events

Connect with 
candidates at a Nurse.
com career networking 
event or enhance your 
exposure as a national 
or regional sponsor of 
our prestigious annual 
Nursing Excellence 
GEM Awards program.



o u r  p a r t n e r s

N u r s e . c o m  i s  p r o u d  t o  p a r t n e r  w i t h  h u n d r e d s  o f  c l i e n t s  a c r o s s  
o u r  e d u c a t i o n  a n d  a d v e r t i s i n g  o f f e r i n g s .  H e r e  a r e  a  f e w :

a d v e r t i s i n g

e d u c a t i o n

UPCOMING 2012 PROGRAMS

Department of Nursing
School of Continuing Education for Nursing

For more information and to register, go to
www.nyp.org/nursing/news/cme

PLEASE CHECK OUR WEBSITE FOR UPDATED OFFERINGS

The NewYork-Presbyterian Hospital School of Continuing Education for Nurses is an approved
provider of continuing nursing education by the New Jersey State Nurses Association, an accredited

approver by the American Nurses Credentialing Center’s Commission on Accreditation.

CONFERENCES AND COURSES
Acute Care NP/PA Leadership Summit - Sept 20 & 21
3rd Annual The Methodist Hospital (Houston, TX) &

NYPH Research Conference - Oct 19 & 20
Bridging the Gap: Diabetes Management from Inpt to Outpt - Nov 27

Basic Dysrhythmia Recognition Course - July 24 & 26 or Nov 13 & 15
Basic Critical Care Nursing Course - July 31, August 2, 7 & 9 or

December 4, 6, 11 & 13
The Oncology Nursing Society Chemotherapy and

Biotherapy Course - October 18 & 19

All courses offer contact hours.

CERTIFICATION REVIEW COURSES
Psychiatric & Mental Health Certification Review – July 19 & 20

CEN (Emergency) Certification Review - August 8 & 9
Cardiac Vascular Certification Review - August 15 & 16

CNOR (Operating Room) Certification Review - August 25 & 26
PCCN (Progressive Care-stepdown) Certification Review – October 9 & 10

CCRN (Critical Care) Certification Review – October 11 & 12
Med/Surg Certification Review – October 17, 18 & 19

Pain Management Certification Review – November 29 & 30

Stories of Life
Stories of Hope.

Every day, every hour, our stories of life and hope occur...
It’s why we’re here.

i f Liff

Cancer Treatment Centers of America® (CTCA)
started with a story — a story that developed
into the Mother Standard® of care — that treats

every patient as if they were one of our family members.
The execution of this philosophy and the empowerment of
our stakeholders produce impactful, heart-warming and
extraordinary stories. Start your story today at our
Zion, IL location.

CRNA
Manager Medical/Surgical/Oncology
Manager Surgical Services
Nurse Educator
Oncology Care Manager
RN – ICU
RN – Stem Cell Transplant
RN – Utilization Review

“We make an impact here because we
understand the voice of the patient and
what is important to them, and it makes
it very special for us. We never lose
sight of why we’re here.”

— Anne, CTCA

Explore the career opportunities at
Cancer Treatment Centers of America:
www.cancercenter.jobs

EOE Winning the fight against cancer, every day.®

Nurse.com South Edition
3/10/2014
3508727-FL23988
BAYHES
3.375” x 10”
Carla Firlotte v.3

WishYou Were Here
Work Smarter. Live Better.

BayCare Health System is looking for qualifi ed, 
hardworking individuals like you to join one of the largest 
and most advanced healthcare organizations throughout 
Florida.

Experienced RN Job Fair
Winter Haven Hospital & BayCare Mobile Pool
Thursday, March 27
11:00am - 5:00pm

Winter Haven Hospital
South Entrance - TR Dept.
200 Avenue F, NE
Winter Haven, FL 33881

Winter Haven Hospital currently has a wide variety of 
opportunities available for RNs who have a minimum of 2 
years experience. Our 527 bed hospital is east Polk County’s 
largest private employer and features several Centers of 
Excellence, including the Bostick Heart Center and our 
nationally-recognized Stroke Center. Opportunities also 
exist for BayCare Mobile Pool!

• On-Site Interviews
• All Specialties Available
• Full-Time & Contract Opportunities
• Ideally Situated Between Orlando & Tampa

If unable to attend, please apply online: 

BayCareJobs.com | 866-221-3222

Winter Haven
Hospital is a 

Magnet Facility

Serving Th e Tampa Bay Area
We are an equal opportunity employer and all qualifi ed applicants will receive

consideration for employment without regard to race, color, religion, sex, national origin, 
disability status, protected veteran status, or any other characteristic protected by law.

We offer excellent opportunities
for RNs in a variety of specialties
and at locations throughout the
greater Houston area.

Your Money Goes
Further in Texas!

H Enhanced Relocation Package
We offer excellent relocation
for qualified RNs with
2+ years experience.*

H No State Income Tax
Texas’ cost of living is one
of the lowest in the nation!

H Affordable Housing
A beautiful 4-bedroom
home costs less than
$200,000 in many
Houston neighborhoods!

H First-day Benefits Eligibility
There’s no waiting period
for our excellent benefits,
including health insurance!

H Generous Tuition
Reimbursement
Houston is a great place
to further your education!

CONTACT US

Toll-free
1-866-441-4567

email
hotcareers@memorialhermann.org

or online
jobs.MemorialHermann.org

* Pre-qualification required prior
to travel.

Kick up
your career
at Memorial Hermann!

Houston, Texas

EOE, M/F/D/V. No agencies, please.

If you’re ready to kick your career up to a whole new level, we invite

you to explore an exciting nursing career with the largest not-for-profit

healthcare system in Texas and Houston’s largest healthcare employer.

Call or email us to find out why so many other RNs from New York

and New Jersey have moved to Houston to join our team!

5 1 2 . 3 2 8 . 9 0 0 0

Date: July 2012
Media Order: 330324
Size: 7” x 10” (full page)
Publication: Nursing Spectrum NY/NJ
Section: Front forward, rt-hand side

Contact us today
and we’ll fly you

to Houston!*
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 800-206-3791     nationalsales@gannetthg.com

Need  to  r ea c h  R Ns?

We’ l l   c u s t om i ze  a  s o lu t ion  for  you .

See Our Solut ions and Rate Cards at Nurse.com/MediaKit

T o  l e a r n  m o r e  a b o u t  h o w  N u r s e . c o m  c a n  a s s i s t  y o u  

w i t h  y o u r  r e c r u i t m e n t  &  b r a n d i n g  c a m p a i g n ,  c o n t a c t  u s .

Fo r Corporate CE so lut ions,  contact:         800-866-0919     ce@gannetthg.com

dig ita l d i sp lay adver t i s ing • job post ing packages • news let ter sponsorsh ips • ta rgeted emai l 

ta rgeted market ing/d i rect mai l  • career events • awards p rogram • educat ion engagement oppor tun it ies


